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I[MPEJNCIIOBUE

VYyebHoe mnocobue pa3zpabOTaHO B COOTBETCTBHHM C MOIYJEM JIeJ0BOM cdepsl
KOMMYHUKaIMK yHUUUUpoBaHHOW mporpammbl COY «HOCTpaHHBIN S3BIK» AJIA
TaKOT0 HaIPaBIICHHS TOATOTOBKHU KaK « JKOHOMHKA.

B o0CHOBYy wW31aHHs TMOJOKEHA HIES B3aMMOCBS3aHHOTO W3YYEHHUS JIEKCUKH U
OJIHOBPEMEHHOI'O0 Pa3BUTHA OCHOBHBIX KOMMYHUKATHUBHBIX HABBIKOB: UTECHMS,
TOBOPEHUS U NMUChbMA. ITO OMPEACIIUIIO CTPYKTYPY U COAEpKaHUE yueOHOro OCOOuS.

Paznenbr yaeOGHOTO MOCOOMS TTOCTPOEHBI TIO €AMHON CXEeME: B Hadajie KaKI0H TeMbI
UJyT TEKCTHI JUISl M3YYaAIOLIEr0 YTEHHWS, NEPEeBOa M NEPECKas3a, 3aTeM CIIMCOK CIIOB
JUTSl U3yYCeHHsSI HAW3yCTh, IMMOCJE 3TOTO — TMEPEBOJHBIC YIPAKHEHHS I PabOThI ¢
HOBBIMU JIEKCUYECKUMH €IVMHULIAMU, U 3aBEPIIACT KAKIYIO TEMY IIEPEUYCHb BOIPOCOB
JJIs1 TOATOTOBKM MOHOJIOTMYECKOTO BhICKa3bIBaHUS (20 peasIoKEHHUI ).

Tekcr ompenensieT TeMy, a TakKe COJEPKHUT JIEKCUYECKHM W MHGOPMAIIMOHHBIN
Marepuas, MOJICKAIIUNA AKTUBHOMY YCBOCHHUIO M MCIIOJIB30BAHUIO B CUTYyalUsX
y4eOHO-peUeBOro OOIECHHUS.

[TocneTekcToBbIe YyNpa)KHEHWS OPraHU30BaHBI B JIBE€ PYOPUKU: TEPEBOIHbBIC
VOPKHEHUST 1O OTpabOTKE JIEKCHKW, M 3aJaHusl 10 Pa3BUTHUIO HAaBBIKOB
MOHOJIOTUYECKOU ycTHOUM peun. [Ipu 3TOM Bca paboTa C JIEKCMKOW HampaBlieHa Ha
AKTUBU3ALMIO U PAaCLIMPEHUE CIOBAPHOIO 3amaca 1o TeEMe.

TPEBOBAHUSI K UTOIOBOM ATTECTALIUU

JlJisl MOATOTOBKM K 3a4eTy/3K3aMeHy He00X0AuMO:

1) [ToaroToBUTh K MPOBEpPKE M TMOCICAYIOUICH MyOIuKamuu CcTatblo (00BEM —
MHUHHMYM 3 CTp.) IO COOTBETCTBYIOIIEH TEMAaTHKEe HAYYHOTO MCCIIe0BaHus 1)miu Ha
AHTJIMHACKOM SI3bIKE, 2)WJIM HA PYCCKOM SI3bIKE MPHU YCJIOBUH, YTO B ITOM Cllydae B
cTaTbe OyAeT MpeAcTaBlIeH KOMIApaTUBHBIM aHalu3 CUTyallMd B aHTJIOS3BIYHBIX
CTpaHax.

2) Ucnionb3yst naHHbIe Meronuveckue ykaszanus Yactum | moarotoBuTh ycTHBIE
nepecka3bl TEKCTOB KaXKIOTO ypoka (He menee 20 npednodiceHuti 6 Karicoom
nepeckase), T.€. TpU NIepecKasa.

3) BblyuuTh HAW3yCTh CJIOBAa KaXIO0T0 Ypoka (01 mMpeHupoeku KOHMpOJs
0811a0€eHUsl JIeKCUKOU DEKOMEHOYemcs 80CNONb308ambCsl Jlekcuueckum MUHUMYMOM,
ykazannom 6 Ilpunoscenuu Nol).

4) BBITIOTHATh YCTHO NepeBOJAHbIE YNPAKHEHUSI W TIOJITOTOBUTHCS K YCTHOMY
OTBETY 10 HUM.

5) Bocniosib3oBaBiiuch 3aganueM Ne3 kaxmoro ypoka Yacrm | BwiOpath 1-2
BONPOCAa W MOATOTOBHTH YCTHbIe cooOmenusi (ne menee 20 npednogicenuil Os
Kasc0020 ypoKa) Ui KOHTPOJISl HABBIKOB MOHOJIOTHYECKON peyH, T.€. TPU MOHOJIOTA.

6) Mcnonb3ys nanubie MeToandeckue ykazanus YacTu |1 BBITOJHUTS MMCHMEHHO
KOHTpOJIbHYI0 padoTy Ne 1. [ToaroToBuTh TpaMMaTHUECKHU MaTepra 1o
KOHTPOJIBHBIM paboTaM AJisl yCTHOM 3allUTHI (cnpawugaemces npenoodasamesnem
UCKTIOYUMENILHO 6 CIYYAU HAMUYUSL OUUOOK 8 NUCbMEHHOU pabome).
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Il CEMECTP

Yacts |. JEKCHUYECKASA

LESSON 1. <KAPPLYING FOR A JOB»

1. Read and translate the text. Prepare its retelling (not less than 20 sentences):
ACE THAT JOB INTERVIEW

If vou've been asked for a job interview, then somewhere in vour letter of
application or CV you have done enough to convince your future employer that
yvou have something to offer. It's now important to prepare vourself to make
certain that you impress your interviewer.

The first thing to do 1s to think about what vou would want or expect if you were
the one who wanted someone to work for vou There are some «tips» for a
successful interview.

1. Phoning for an application form

Before calling make a list of any questions you want to ask. Also. keep a pen
and notepad besides the phone to write down details.

2. Filling in an application form

It 15 useful to do this on another piece of paper first. That way vou can change
and improve your answers before filling in the form 1tself. Also. keep a record of
yvour final answers. It saves vou time 1f you need to complete other forms in the
future.

3. Writing a letter of application

Three tips here:

1. Write or type as clearly as possible.

2. Keep the letter brief and factual.

3. Print vour name underneath your signature.

4. Resume

Resume 15 a list of your qualifications, work expenience and interests. Again 1t
should be easy to read. factual and brief It also a good 1dea to use underlining and
bold to make certain words and headings stand out.

5. Before an interview

It 15 mmportant to be well-prepared before interview. First, find out as much as
possible about the company 1in advance. You can get this information from your
local Careers Advice Office. Secondly, write a list of questions which vou want to
ask at the interview

Before the mterview ask a friend to ask you some typical questions. Talk about
your strong points using concrete examples from your current job.

Before the interview, write to the people who can give you references.



Armive 30 nmunutes early on site 10 munutes early for the interview. Use the time
to walk i the fresh air. When greeting the mterviewer, smile, make eye contact
and shake hands firmly.

Finally, think of some question to ask the mterviewer at the end of the interview.
Questions about the job or the organization will show that you really are mnterested
and you are not just there because you need a job — any job.

It's also sensible to have some research about the company. If you know a bat
about the job and the emplover, this will indicate that you are senious.

Another thing to think about 1s what you have to offer the company. Think about
your skills and what you would be able to offer. It's also good to be fairly honest
about your strengths and weaknesses — emplovers like 1t when they feel they can
trust yvou.

6. Clothes

How wou look at a job interview creates a strong impression. Wear clothes
which are smart and comfortable but not too formal.

Of course 1t’s important to dress well. Don't go over the top. but make sure that
you are smart and dressed appropriately for the kind of job you are applying for.
It's also important that yvou arrive on time, preferably a few munutes early.

7. The interview

Make sure yvou get a good night’s sleep before an interview. Also make sure you
leave plenty of time to get there. During the mterview itself be as calm. clear.
friendly and positive as possible.

Keep vour answers short, simple and relevant — as you would in other business
situation. Interviews are a dialogue so do not talk more than 60—70 % of the time.
If the interviewer wants more information, let him ask for 1t.

Occasionally take the mmitiative and ask questions to show you are mterested.

Be enthusiastic and positive. Never contradict. argue or interrupt. Never criticize
previous employers during the interview.

Do not be submuissive, treat the interviewer with respect. but as an equal.

Do not ask questions about salary. If possible. wait for the interviewer mention
it. Ask for higher than vou expect. If you doubt ask for your current salary plus
15 %.

The persons mterviewing you are not trying to trip vou up; they are stmply
looking for the best person to fit the job.

If they ask you about yourself, then keep things simple. Don't give them your
life story. Think about what information would help you get the job.

Don't ask question about perks — i1t's not a good idea to only seem to be
interested 1 money and holidays.

One thing which 1s really important 1s to be positive and confident. But, be
careful not to be overconfident because that can put people off.

8. After an interview

Immediately after the interview make notes about what happened: write down
names, details about the orgamisation and especially company «buzzwords». If
called for a second interview, make sure these notes could be extremely useful.
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Consider writing a short follow-up letter, after informal interviews where there
was no clear job advertised. Express your pleasure in meeting everyone (list them
by name). comment on one part of the meeting (something that emphasizes your
qualifications), mention again the benefits you can bring to the company and why
yvou would like to work there (include company buzzwords).

9. If vou are offered the job

Do not accept too quickly. Is this the nght job for you? What do you think about
the money. prospects, hours, people you d be working with?

10. The contract

If you decide to take a job. vou’'ll probably be given a contract. Read it carefully.
Are there any questions you want to ask? Remember, 1t's easier to make changes
before signing than after.

So. these are our tips to help you have a successful interview. The rest 1s to you
— Good luck!

ACTIVE VOCABULARY

to apply for a job 10JIaTh 3asBJICHUE HA PadOTy
to ace a job interview IPOXOJIUTH COOECe0BaHNUE
to convince yOexXIaTh

to fill in an application form 3aIlOJTHATH aHKETY / OJTaHK 3asBKH
tip COBET

brief KpaTKUi

factual bakTHUIeCcKuit

signature IIOIITACH

underlining MO TYCPKUBAHHC

bold YKUPHBIN MIPHPT

heading 3aroJIOBOK

to stand out BBIIEIIATH

current job TeKymas padora

to shake hands
local Careers Advice Office

MOXAaTh PYKU
MECTHOE OIOPO KOHCYJIBTHUPOBAHUS 110 BOIPOCAM

Kapbepsl
smart AJIETaHTHBIN
relevant YMECTHO, T10 JIeITy
occasionally MIOPOW, TIEPUOANYSCKU, MHOT/Ia
to contradict IPOTUBOPCUYHTH
to argue CIIOPUT
to interrupt nepeOuBaTh

to criticize previous employers

submissive

to treat with respect
to trip you up

perks
overconfident

KPUTHKOBATh MPEIBIAYIIUX paboToaaTenen
ITOKOPHBIN

C YBOXKEHUEM OTHOCHUTBCS

MOJIOBUTh, COMTH C TOJIKY

NIPUBUIIETHUSA, JIBTOTBI

caMOHaJlesITHHBIN
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to put smb off
buzzword
follow-up letter

to accept

prospects

to have excellent references
supportive environment
officer

connections

to discharge

red tape

deadline

legal contract

2. Translate into English:

OTTaJKUBAaTh, OTIYTUBATH KOTO-JINOO
MOJIHOE CJIOBEUYKO

MUCHbMO, KOTOPOE OTIPABIISETCS TOCIEe ASIOBOM
BCTpEUH

NPUHUMATh

MEPCIEKTUBbI

UMETh MPEKPACHBIE OT3bIBI
xopo1ias paboudast 00CTaHOBKa
JOJKHOCTHOE JIUIIO

CBSI3U

YBOJIUTH

KaHLeJsIpcKas padora

KOHEYHBIN CPOK

TPYJIOBOE COTJIAllICHHE

1. Ona He MOOHT pabOTaTE MO MPHHEYAICHHID.
_ ¥l IpHERIYEH K KaHIIETIpCKOH paboTe.
. Ham HYVAHO HaHATS HOBOTO CITYEAIIETO.
. ITOT PYKOBOAHTENE HMEST OOIBIIOH OMBIT B VIIPABASHHH.

. Cefigac MBI HIMEM CIIEMHATHCTOE, KOTOPEREIC MOIXOOAT Ha 3TV JOLAHOCTE.

2
3
4
5. Haanmartens gomkeH oOpaTHTECH B KOHCYVIBTALIHOHHVIO (DHPMY.
6
7

. On YVAEC OTOCIIATL COIMPOBOIHTC/IEHOS ITHCBEMO H PEIEOME.
8. Mu 'DEPHTHJ}ICL B aIr¢HICTBO IO Hﬂl‘:]}ul"lr TaK KaK HY ATATHCE B HOBOM IOITaTE

COTPYIHHKOE.

9 Moii apyT 3aHEMAaET JOMKHOCTE OVXTATTEPA B 3TOH KOMITAHHH.
10. Ha cobecemopasHE MHe 3aJaBalH MHOI'O BOIPOCOE.
11. A cobmparock OTIPABHTE CEOE PEIIOME B PACIIHPAIOIIVIOCA H IPEeYCIeBalOmIyID

KOMITAHHED.

12. A caemman oT CEOHX 3HAKOMELX, ITO ©CTh BAKAHCHA B BAINEM OTAEIIE IIPOJa.

13. A ¢ yaoRoIECTEHEM NPHHEMAK BAlle IMpeLI0EeHHE.

14. C 1ex mop Kax 1 MOKHHYT CEOE MPeEHee MECTO pa0dOTEL, 4 He MOTY HaHTH cebe
MOIXOIAIIVIO JOJLDEHOCTE. S IpHBEIK paboTaTe Ha ced4.

15. 4 mageroces HAHTH 30eCE XOPOMIVIO paboTyVI0 00CTAHOBKY.

16. Mu1 cobmpaemMca MpoOCTVIIATE TPEX KAaHTHIATOB HA JODKHOCTE.

17. AreHTCTBO Mo HafMVY MOMEST MOMOYE BaM HaliTH MOIXOIANIVIO paboTy.

18. Ona obmagacT BCEMH HYEHBIMHE KATeCTEAMH II9 3TOH JOTAHOCTH.

3. Choose one — two of the questions. Prepare the answer in 20 sentences using

the new words:

1. How should an applicant prepare for a job interview?

2. Look at these typical «difficult questions». How would you answer them:
ePerhaps you’d like to start by telling us about yourself?
¢ S0 what have you learn from your previous job?



e\What would you say are your strong points?

e And your weak points?

eCan you work under pressure-time pressure?

eHow do you take direction and criticism?

elt sounds like you enjoy your work. Why do you want to leave your current
job?

¢ S0 what sort of challengers are you looking for?

e And what are your career objectives?

e Are you willing to go where the company sends you?

3. What personal characteristics does the administrator consider when choosing an

employee?



LESSON 2. «PRODUCT DEVELOPMENT AND PLANNING»

1. Read and translate the text. Prepare its retelling (not less than 20 sentences):

The number of new products coming into the market of western countries every
vear 15 overwhelming. The major part of these products 1s not new, but adaptations. It
means that these products are not new, they are existing items to which a modification
has been made. Only few products are really original or innovations. -For instance a
clock-television 1s an adaptation. but TV-set itself. the refngerator — sach was an
innovation. A great number of 'mnovations and adaptations are designed. produced and
marketed by small businesses. Very often a new product 15 formed on the basis of the
new business. Sometimes there 15 a patent to make the business more successful. But 1t
happens very often that market research hasn't been done carefully.

Even in case larger scale producers do more research and testing there 1s no sure
success. A promusing new product may be also robbed of success by unreasonable
prices, madequate promotion and poor selling methods. Generally less than one fifth of
all new products turn out to be profitable.

New Product Development (NPD) 1s the total process that takes a service or a
product from conception to market. New or rebranded products and services are meant
to fill a consumer demand or an opportunity in the marketplace. The steps in product
development include drafting the concept, creating the design, developing the product
or service, and defining the marketing.

A new product opens a whole new market: It can completely replace a current
product, take over an existing product. or simply broaden the market for something
that already exists. Sometimes existing products are introduced to new markets.
repackaged. or marketed differently. New products can mmprove the use of a
company s resources, launch a company mnto a new market or segment of the market.
improve the relationship a company has with 1ts distmbutors, or mcrease or defend a
company s market share.

New products generally differ from a product line extension, which are products
that are slightly different to the company’'s existing array of offerings. Examples of
new goods include mass-market microwaves and Keung one-cup gourmet coffee
machines. In the case of microwaves, a whole new market was born when they were
mass-produced and offered at reasonable household prices. In the case of the Keung
machine, the gourmet coffee experience previously only found in a coffee shop was
brought into the home. Examples of product line extensions include the Infiniti
automobile line and Diet Coke. For the Infiniti line, Nissan targeted the premuum
vehicle market by extending their auto line at a higher price point. Coca-Cola company
used Diet Coke to target the market of soda drinkers that wanted a lower calorie soda
than their regular Coke product. Both of these products capitalized on pre-existing
products that had already garnered brand loyalty.

Product planning involves all of the mternally focused decisions, steps and tasks
that will be necessary to develop a successful product. In other words, 1t mvolves
everything vou’'ll need to do or decide that will affect the product itself. By contrast,
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go-to-market planning involves all of the external-facing steps, the things vou’ll do to
introduce and market your product to the public.

Product Planning and Development: Top 7 Steps

1) The first step 1 product planning and development 1s generation of 1deas for the
development of new/mnovative products. Ideas may come from mternal sources like
company s own Research and Development (R&D) department. managers. sales-force
personnel etc; or from external sources like, customers. dealers, competitors.
consultants. scientists etc. At this stage. the intention of management is to generate
more and more new and better product ideas; so that the most practical and profitable
1deas may be screened subsequently.

2)Screening of i1deas means a close and detailed examination of ideas, to
determune which of the ideas have potential and are capable of making significant
contribution to marketing objectives. In fact. generation of 1deas 1s not that significant
as the system for screening the generated 1deas. The ideas should be screened properly:
as any 1dea passing this stage would cost the firm in terms of time, money and efforts
at subsequent stages m product planming and development.

3) Those product 1deas which clear the screeming stage must be developed into a
product concept — identifying physical features, benefits, price etc. of the product. At
this stage product idea 1s transformed into a product concept 1.2. a product which target
market will accept.

4) At this stage. the purpose 15 to determine whether the proposed product idea 1s
commercially feasible, in terms of demand potential and the costs of production and
marketing. Management must also ensure that product concept 15 compatible with the
resources of the organization technological. human and financial.

3) Product development encompasses the techmical activities of engineering and
design. At this stage. the engineening department converts the product concept into a
concert form of product in view of the required size, shape, design. weight. colour etc.
of the product concept. A model or prototype of the product 15 manufactured on a
lmmited scale. Decisions are also made with regard to packaging. brand name, label etc.
of the product.

6)A sample of the product 1s tested in a well-chosen and authentic sales
environment; to find out consumers™ reaction. In view of consumers’ reactions. the
product may be improved further.

7T) After the management 1s satisfied with the results of test marketing. steps are
taken to launch a full-fledged programme for the production, promotion and marketing
of the product. It is the stage where the new product 1s born; and it enters 1t life cycle

process.
ACTIVE VOCABULARY

overwhelming OIIICTIOMJISTFOTIIHIA

product development pa3BUTHE MMPOU3BOICTBA

adaptation 4TO-TH00 MepeelaHHOe, MPUCITIOCOOICHHOE

modification MOAM(UKALIHS, BUIOU3MCHCHUE

innovation HOBOBBEJIEHNE, HOBIIIECTBO

patent [MaTEHT

large scale producer KPYITHBIN TPOU3BOIUTEb
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promising product
unreasonable price
inadequate

to apply for a patent

fair market

to catch on

to be a big selling point
to fulfil the testing

to market

poor selling methods

to replace a current product
to launch smth into a new
market

product line extension

to garner brand loyalty
intention

subsequently

significant contribution

system for screening the ideas

target market

to be compatible with smth
to encompass

to be manufactured on a
limited scale

with regard to smth

well-chosen sales environment

to launch a full-fledged
programme

MEePCIIEKTUBHBINA MTPOTYKT

HEpa3yMHas [1eHa

HEJIOCTAaTOYHBIN, HE COOTBETCTBYIOIIMI TPEeOOBaHUAM
M0J1aTh 3asBJICHUE HA MTATECHT
(311.)0J1aronpPUSATHBIE PHIHOYHBIE YCIIOBHS
CTaTh MOJIHBIM

OBITh IPUTATATEITLHBIM TS IOKYyTIaTeINeH
3aBEpIINTH UCCIIEIOBAaHUE

npoaaBaTh

ci1abble METOIbI MPOJIAaXK

3aMEHUTH CYUIECTBYIOMUNA TPOAYKT
BBIBOJUTH YTO-JINOO HA HOBBIN PHIHOK

pacumpeHue TUHEHKN TPOTYKTOB

JTOOUTHCS / TIOTYYUTh MPUBS3AHHOCTD K OpeH/TY
HaMEpEHUsl, CTPEMJICHUS

BIIOCJIEJICTBUH, ITO3THEE, MTO3KE

3HAYUTEIBHBIN BKIIA]

CUCTEMa OTCEUBAHUS UCH

1[EJICBOM PBIHOK, IIeJIeBasi Ay ITUTOPUS

OBITH COBMECTUMBIM C YeM-JTHOO

OXBAaTHIBATh

W3TOTABJIMBATHCS B OTPAaHUYEHHOM MacITabe

B OTHOIIIEHUH YEr0-JIn00
XOpOIIIO TT0TI00paHHAs cpefia MPoaaxK
3aIyCTUTH MOJTHOIICHHYIO ITPOTpaMMy

2. Translate the sentences from Russian:

ln el B e

MOTPEOHTENA.

. 3TOT IPOIVET — MOTH(HKAITHA CTaporo.

. Menxse npoH3B0IHTETH BEITVCKANT DOMBIIOS KOMHIECTED TOBAPOE.

. Bam HeoDXoaHMO MOTYVIHTE NATEHT HAa MPOHIBOACTEO JAHHOTO TOBApa.

. TmatemsHOe HCCTegOBAHHE PHIHEA He0OX0IHMO, 9TODE FrapaHTHPOBATE YCIEX.

. IloTpebyerca naTe 1T Ha TO, ITOOEI BAIN MPOIVET 3ABOSBAT IPHIHAHHE.
Orxmrowaromee yCTpoHCTBO ¢ TaAMepoM - HMEHHO TO, 9T0 IPHBIETET

1. HEEI:D JABCPIIHTE BCE HCCICIOEBAHHA, IMPeE e 9EM MBI HATHEM IIPOTABATE HAIIl

IPOIVET.

§. Ham meobxomuMo pacmHpHTE THHHIO.

9 Bwm momxHB OVASTe c030aTh OMOMEETHRIA IUIAH PA3BHTHA. KOTOPBIH MO3BOMHT
BalleMy CTapTamy JOCTHYE CEOHX IIele.

10. BoT naTe NpoCTHIX MATOE, 9TOOR CO3IATE HAMSKHBIA IUTAH PA3BHTHA T4

BAaIIero MAIOro DH3IHECA.
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3. Choose one — two of the questions. Prepare the answer in 20 sentences using
the new words:

1. What is an innovation?

2. Give your own examples of innovations and adaptations.

3. Why are many innovations and adaptations manufactured and marketed by small
businesses?

4. Why is it so important to obtain a patent?

5. Why does the failure of a new product take place?

6. How much time does it usually take for a new product to catch on?

7. In what way can a consumer surprise the producer?

8. Would you like to produce something original or an adaptation? Explain why.

9. What are the conditions of successful product development?
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LESSON 3. «<UNEMPLOYMENT)>»

1. Read and translate the text. Prepare its retelling (not less than 20 sentences):
THE PROBLEM OF UNEMPLOYMENT AND POSSIBLE SOLUTIONS

The growth of the global ecomomy 1s leaving mullions of workers behind.
Inequality, unemployment and poverty are all signs of this. Rapid technological
change and heightened International competition are damaging the job markets of the
major industrialized countries. At the same fime, various pressures are limiting
governments ability to respond to the crisis. Just when workers need help most. the
state 1s failling them.

This 15 not how things were supposed to work The failure of capitalism to
distribute wealth fairly poses a challenge not just to politicians, but to economues as
well. Despite a continuing boom in international trade and finance over the past
decade, productivity has decreased. while inequity i the United States and
unemployment in Europe have imncreased. In Western Europe. the unemployment
fisures are frightening In France, average unemployment rate between 1969 and
1973 worth 2.5 %. Today 1t 1s over 11 %.

Another case 15 Germany, where the rate was below 1 %: today 1t 1s approaching
10%. In Belgium, the unemployment rate has quadrupled over the past 20 years. The
Europeans have created a Lost Generation of workers and are now suffering from 1t
in terms of increased crime. drug abuse, violence against immigrants, and the
increasing populanty of extremust political groups. The big question 15 why 1t 1s
happeming. Three basic explanations of the problem have been suggested.

One of these put the blame on developing countnies, or rather our relationship with
them. Histonically., developing countries provided the mdustnial world with raw
materials 1n exchange to manufactured goods. Nowadays over 30 % of such goods.
from clothing to consumer electronics are produced by these countries. The reason
for this 1s that labor 1s cheaper 1n developing countries, with the result that workers in
developed countries have less and less to do.

Some economusts assert that technology must be responsible for these changes.
According to this thought, the introduction of new technology such as computers
creates a surplus of unskilled labor. At the same time, the new technology creates a
demand for skilled workers who know how to run it. However, the number of people
it takes to operate a computer 1s far lower than the number needed to assemble a car.
for example. This again means that there 1s less and less for workers to do.

A final explanation 15 mmmugration. The legal immugration of skilled workers
actually helps the economy as it supplies talents that are needed. creates businesses
and jobs, and raises output. On the other hand. the pool of unskilled labor has also
increased, forcing down wages. The immigrants’ presence has also created an
environment which 1s conducive to cnimes of hate, as 1s already evident in parts of
Western Europe.

[t seems that retramning workers would be the key to solving the problem of
unemployment and unequal pay. but the problem 1s that while more trammng
programmes are needed. there 15 less and less money available to fund them
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Governments are being forced to cut back on their spending in order to compensate
for reduced production and mmcome. Even the former Soviet Union was bemng forced
to change 1ts public spending policies as 1t tried to adjust to a capitalist economy. So
although training programs and the creation of new jobs are the obvious solutions, the
money 1s not available to fund them

The starting point for any positive policy would be to make 1t each nation’s goal to
improve the lives of its citizens. This means that economic policies should be
structured so that working people can earn a living wage. Of course, each country has
unique problems for which the right mixture of solutions will have to be found. These
efforts will be more effective if they are pursued as part of an Intemational effort.
Without such co-operation. some countries will prosper at the expense of their
neighbours.

Nowadays unemployment 1s one of the biggest problems among many countries in
the world. It 1s more complex than 1t may seem as 1t 1s caused by many reasons. Before
searching any solutions to the problem. one should find out the reasons of existing 1t.

First of all, we can’t deny the fact of lack of vacancies for specialists of some fields.
It happens when some professions become popular 1 spite of mnsufficient demand for
them. The result 1s that there are a lot of people mterested 1n a particular position. It
discourages people. especially younger ones who have no experience of work and as a
result they have less chance to be employed. For example. in Russia there are more
lawyers and econommsts than 1t 1s needed.

In this case a useful suggestion for reducing unemployment would be to give people
a chance to train a new profession. Such re-training courses should take as less time as
possible but still that time should be enough to get necessary skills to start working.

Secondly. 1t should be said that the labour-market offers more positions for so called
blue-collars. Such kind of job does not attract people as it 1s hard and not well-paid.
This 15 another problem connected with unemployment that there are people
dissatisfied with their salanies. They prefer to take unemployment benefits than take up
any job.

One way to solve this problem would be to increase salaries. Government should
find extra money to mmprove everyone s standard of living. Rises have always been
met with approval and encouraged people for harder work. so that they could prove
their value and show that they deserved to be better paid.

It also should be taken into account that number of people out of occupation always
mncludes some segment of the population which feels like doing nothing. They do not
work and 1t means they do not pay taxes which adversely affects economic.

An alternative solution to overcome the problem of unemployment and laziness 1s to
promote value of labour as people should learn to treat any job as prestigious and
know that work broadens one’s honizons and makes a person feel more important and
responsible for his or her duties. For example, politicians could show in their
campaigns all the benefits and perspective of any work: they also can display the
negative effects of maction and wasting one’s time. As people watch television a lot.
such TV-broadcasts would at least stimulate people to consider taking up a job.

15



Practice of market economy has shown us an extreme difficulty 1n creating more job
positions. At present it 1s also hard to set up a business or establish own company as
well. There 15 a risk that such a company may collapse.

To sum up, there are some steps that could be taken to reduce unemployment. If the
government increases salaries. creates more workplaces and re-tramming centers. and
promotes working mn commercials, and supports setting up a business, it will help
people to find a job and certainly lower the unemployment rate.

ACTIVE VOCABULARY

1. 6e3paboTula

2. HEpaBEHCTBO

3. OeIHOCTh

4. ycuiieHHasi (ITOBBIIIEHHAS) MEXIYHApOIHAS
KOHKYPEHITUS

5. OrpaHUYMBATH CHOCOOHOCTHh MPABUTEIIHCTB
pearupoBath Ha YTO-TMOO

6. CIIpaBeIJIMBO paCIIpeIesiaTh 0OTaTCTBa
7. 6pocath BBI30OB

8. y4eTBepAThH

9. 3110ynoTpebieHne HAPKOTUKAMHU

10. BO3Jarath BUHY Ha YTO-JTMOO

11. yTBepKaaTh

12. M30BITOK HEKBATU(UIIMPOBAHHOW paboyeit
CHJIBI

13. co3/1aBaTh CIPOC Ha YTO-TTMOO

14. TOBBIIIATH NPOU3BOJIUTEIILHOCTh

15. TepenoaroToBKa pabounx

16. ¢hvHAHCUPOBATH

17. UMEIOIIUICS B HAJIMYUH, IOCTYITHBIN
18. OBITH BBIHYKJICHBIM

19. cokpaTtuth pacxogsl

20. KOMIIEHCUPOBATH YTO-THOO0

21. OYEBHUOHOE PEUICHUE

22. 3apaboTaTh NPOKUTOYHBI MUHUMYM
23. HEJOCTATOYHBIN CIIPOC

24. KypcCHI IEPENOATrOTOBKHU

25. XOpoIlIOo orylaynBaeMas padbora

26. OBITH HETOBOJILHBEIM

27. mocobue 1o 6e3padboTuIle

28. 3aCIIy’)KHBATh Jy4IlIEH OIJIAThI

29. HEONArompUsITHO, OTPUIIATEIHHO

30. pa3BaJIMTHCA

31. cpenHuil ypoBeHb 0€3pabOTHUIIBI

32. C MOpa3sUTEIbHON CKOPOCTHIO
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33. TOJIUTHKA TOCYITAPCTBEHHBIX PAaCcX0I0B public spending policy

34. mpoIBeTaTh 3a CUeT to prosper at the expense of smb, smth
35. pe3epB HekBaiuduippoBanHoi padoueit the pool of unskilled labor

CHUTBI

36. BEAYIIHiA K / crocoocTByromuii - conducive to crimes of hate
COBEpIICHUIO  MPECTYIUICHHH Ha  IMOYBE

HCHABHUCTH

37. C TOYKH 3pCHHUS in terms of smb, smth
38. mocTosiHHAs paboTa temporary job

39. BpeMeHHas paboTa partial job

40. paOOTHHK C TIOJTHOM 3aHATOCTHIO full-time worker

41. TIOCTOSIHHBIA COTPYAHUK / cOTpymHUK Ha permanent/annual employee
rOJIOBOM KOHTPAKTE

42. pacxojpl expenditure
43. TIOJTyYUTh OTPOMHBIHA JJOXO]T to gain a huge income
44. HermacHoe TpeOOBaHHE tacit claim

2. Translate the sentences from Russian:

1. Ilepeas mpobaema, ¢ KOTOPOH CTAIKHEASTCA MIO00H COHCKATENE, - 3TO I¢ HCKATh
paboTty.

2. IlateaecaT paboHX OBLTH VEOISHEI, 9TO0E COKOHOMHTE JeHEIH.

3. 3aBox 3akazan OONBINE CHIPBA. MOTOMY TTO BO3POC CIIPOC HA HX MPOTVEITHIO.

4 Mel [OEHEI HHESCTHPOBaTE B HOBEI® TEXHOJOIHH, TOTda MBI HE OyaeM
OTCTABATE OT APYVTHX CTPaH.

3. Poct 0e3paboTHIE 03HATAST, 9TO MPABHTENLCTED HE MOMKET CHHIHTE HATOTH.

6. PekpyTHHrOBEI® KOMOAHHH, OE3VCIOBHO, MOTYT MIOMOYE BAM B IOHCKE PabOTHL

7. Muorue pegymie paboTogaTeIH HCIOME3VEOT YCIVTH PeKPYTHHIOBEIX KOMITAHHEH
I8 OPHEISTEHHA HOBEIX COTPYIHHKOE.

8. Coobmmre CcBOMM Ipy3RAM H YISHAM CEMBH, ITO BEl HIDeTe paldoTy, H
MOCMOTPHTE, CMOIYT JIH OHH IIOMOYE BaM €& HaHTH.

9. CMH - >to mpekpacHEI crocod MoHCKA paboTeL

10. B kasmoM VHHBEpCHTETE eCTh OeCIUIaTHEIH KapbePHEBIH CEPEHC, JOCTVIIHEIH II9
ErD BEITVCKHHKOE.

11. ¥V nogapngomero OONBIIHHCTEA KOMIIAHHH eCTh CBOH CaHTHEL, IIe OHH
PERTAMHPVIOT CBOH BAKAHCHH.

3. Choose one — two of the questions. Prepare the answer in 20 sentences using
the new words:

1. Every year more and more people are out of work. What can be done to solve the
problem of unemployment?

2. Give a talk about the causes of and solutions to unemployment (find the true facts
from the Internet).

3. What can be done to solve the problem of unemployment?
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4. How do you think, where to look for jobs?

5. what job search sources do you know

6. Have you ever tried to look for a job via the Internet? Share your experience;
speak about the advantages and disadvantages.
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Yacts || TPAMMATHUYECKASA

1. Hcnone3yss AaHHBIE A3TOW YacTh MOCOOMS HEOOXOAMMO BBHITOJHUTH
NUCBMEHHO KOHTPOJIbHYIO paboty Ne 2. JInsg wu3yueHUs TpaMMaTHUECKOTO
MaTepuana MOJy4yuTh B OMOIMOTEKE Y4YEOHHK MO AaHIJIMHCKOMY S3BIKY aBTOpa
1O. I'onunbIHCK AL,

2. IloAroToBUTH rpaMMaTHYECKUN MaTepuai MO KOHTPOJIbHOW paldoTe i
YCTHOM 3aIlUTHI.

TPEBOBAHUS K O®OPMJIEHUIO IMCbMEHHOMN
KOHTPOJIbHOM PABOTbHI

[TucrMeHHbIE KOHTPOJIBHBIE PA0OTHI CIEAYET BBHIIOJIHATD WJIH:

a) B OTACIBbHOW paboueill TeTpaad, yka3zaB Ha OOJIOKKE C8010 (amuiuro,
HOMep KOHMPOJIbHOU pabomul U wugdp HanpasieHuss N0O20MmoeKuU,

0) Ha CKperuieHHBIX JucTax A4 ¢ yka3aHMEM Ha TUTYJIBHOM JIUCTE cgoell
damunuu, Homepa KOHMPONLHOU padbomvl U WUDPA HANPABIeHUS NOOSOMOBKU.

KoHTponbHble pabOThl Kak MUCAaTh PYYKOM aKKypaTHbIM M pa30OpPUYHBBIM
MOIYEPKOM, TaK U NevaTaTh.

[Ipy BBIMOTHEHUH KOHTPOJIBHBIX pAa0OT HYKHO OCTaBIATh B TOJA IS
3aMeuYaHuil MPeno/iaBaTelis.

Martepuainsl ciiefyer pacroiaraTh 110 yKa3aHHOMY 00pasiy:

1) 0ns mempaoei

JleBasi crpaHuna IIpaBas ctpaHuna
Honst | AHIJIMHCKMHA TEKCT Pycckuii Teker Hoas
2) 0ns aucmoe A4
Crpanuna
Pycckuii Teker Moast

Ecaun koHTponpHas paboTa BBINOJHEHA 0€3 COOIIOMCHHS IEePEUMCICHHBIX
yKa3aHU# WIK HE B MOJTHOM 00bEME, OHA BO3BpAIIaeTCsi 6€3 TPOBEPKH.
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I'PAMMATHUYECKOE 3AJIAHUE

Heo0xoaumMo yCBOUTH cJIeAyIOIIHNE pa3aeibl Kypca:

1. Ums cymiecTBUTEIbHOE. MHOXECTBEHHOE YHMCIIO. APTHUKIM W TPEIJIOTH.
[Magexwu. CylecTBUTEILHOE B (DYHKIIUU OIIPEICIICHUS.

2. Nms ipunararensHoe. CTereHb CpaBHECHUS.

3. YucnaurensHOE, Many,much.

4, Mectoumenus. Yactuiisl SOMe, any, no.

5. BunoBpemennsie  ¢opmer  Indefinite, Continuous, Perfect, Future
NEHCTBUTENLHOTO 3aiora. OYHKIMK U CCHpsDKeHue Tiaroios to be, to have.

6. OcHOBHBIE Cllydan CII0BOOOPa30BaHMUS.

7. BumoBpemennnsie (opmbel riarosioB, Past-Indefinite, Past-Continuous
aKTUBHOTO 3aora. OCOOCHHOCTH HX MEPEeBOa HA PYCCKHIA A3bIK.

8. MonasbHBIe TIarojibl ¥ UX 3aMEHHUTENIU: can, may, must, to have to, to be
to, should...

9. Participle I, Il B pynkuusx onpenencHus 00CTOATENbCTBA. [ epyH Ui,

10. IIpocteie HemU4HBIE GOpMBI I1arojia MHGUHUTHB B QYHKIIHH:

a) TOJIeKAIIEro

0) COCTaBHOI YacTH CKa3yeMoro

B) ONpeaeiIeHus

') 00CTOSATENbCTBA IETN

11. Beccoro3Hoe IOMYUHEHUE B ONPEACIUTSIBHBIX M JIOTOJIHHTEIbLHBIX

IPHUJIATOYHBIX TPEIOKCHHSIX.

12. I'pammMatudeckue GyHKIUU ¥ 3HaYeHHE ciioB that, one, it.

13. INaccuwsbriit 3anor (The Passive Voice) BugoBpemennbix Gopm Indefinite,

Continuous, Perfect.
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KOHTPOJIbBHAS PABOTA Ne2

I. Translate from Russian into English.

1. On o0nagan MHOTUMH KayecTBaMU JIMZEpa.

2. OH ObUT peMIUTENbHBIM, HATIOPUCTHIM U XapU3MaTUYHBIM.

3.B oToll KOMMaHUM MEHEIKEPhl MPHUACPKUBAIOTCS JAEMOKPATHYECKOTO
CTHJISL yTIPABJICHHUSL.

4. YacTp UX MOJHOMOYHMH NIepejaHa MOJIUMHEHHBIM, YTO JeNaeT paboty Oonee
3¢ (HEeKTUBHOM.

5. Hamr Menemkep 4acTto mbITaeTcs HaBsA3aTh CBOE MHEHHE COTPYJIHHUKaM, a
MHOTZIa TIPOCTO HCIIOJIB3YeT METOJ JUPEKTHB B OOLICHMH CO IITaTOM
COTPYAHHUKOB.

6. OcHOBHOW 3a/1a4ueil MeHeKepa SBISETCS MOTUBUPOBAHUE COTPYAHUKOB Ha
JOCTUKEHHUE LIETH.

7. 51 Xouy 3HaTh, KOr/1a OBLIM MOTEPSHBI 3TU JOKYMEHTHI.

8. OH noyKeH OBbITh BHUMATEJIbHBIM M OTKPBITBIM IO OTHOILEHHUIO K CBOUM
COTPYOHHUKAM, a TakK K€ CIIOCOOHBIM BOOAYIIEBUTb U MOJJEPkKaTh B NPUHATHU
BaXHOTO PEIICHUSI.

9. On 661 TOBOJBHO OQUITHANICH B O0pAIIEHUH K COTPYIHUKAM.

10. Ecnu Ob1 oH ObLT GOJiee 3aMHTEPECOBAHHBIM U BHUMATEIBHBIM K JIFOJISIM,
OH MOT OBl CUUTATHCS HETNIOXUM MEHEIKEPOM.

I1. Put the verbs into Passive Voice.

1. I can’t take photos because my camera ( to repair ) now.
2. We didn’t go to the party thought we ( to invite ) .
3. The house ( to look after ) carefully.
4. When we arrived, a good dinner ( to cook ) for us.
5. I sat down for a rest while the shoes ( to repair ).
6. - Do you live in the same house?
- No, we ( to give ) a new flat a month ago..

I11. Rewrite the sentences in the active.

1.The actor was paid $ 10,000 to make the commercial.
2.She is going to be sent to Germany on business.
3.Designer clothes are sold in the shop.

4.The experiment was being done by the scientists.
5.The exhibition will be opened by the mayor.

IVV. Choose a right form of the Passive or the Active Voice.

1. He must ( to remind ) that we will have a meeting tomorrow.
2. Their speech must ( not to interrupt).

3. She (to tell ) to take care of the wounded man.

4. It was difficult for them ( to find ) his address.
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5. These problems often ( to speak of ).
6. We ( to expect ) them yesterday.

7. They ( not to expect ) yesterday.

8. They ( not to expect ) us yesterday.
9. We (to finish ) our work tomorrow.
10. Our work ( to finish ) tomorrow.

V. For each word, write one word which means the opposite.
easy  interesting  varied dull  unstimulating  undemanding

V1. Choose the correct form of the verb, singular or plural. In one
sentence either the singular or plural verb is possible.

1. Can I borrow your scissors? Mine isn’t/aren’t sharp enough.
2. Fortunately the news wasn’t/weren’t as bad as we expected.

3. Where does/do your family live?

4. Three days isn’t/aren’t long enough for a good holiday.

5. I can't find my binoculars. Do you know where it is / they are?
6. Do you think the people is/are happy with the government?

VI1I. Most of these sentences are wrong. Correct them where necessary;
put ‘RIGHT’ if the sentence is already correct.

1. I need more money than that. Ten pounds are not enough.
2. I’m going to buy a new pyjama.

3. The committee haven't made a decision yet.

4. Many people has given up smoking.

5. There was a police standing at the corner of the street.

VI1I1. Choose the correct word to complete the sentences.
package minimum wages earn perks bonus company

maximum paid tips pension business salary
benefits

1 1work inasmall hotel. 1 $8an hour.

2 It’s not a lot, but it’s more than the  wage.

3 Some customers leave me __ and that a great help.

4 My sister works in a bank and her _ is $ 3,000 a month.

5 The bank also provides her with agood __ package.

6 Next year she thinks she will geta __ car.

7 When she is 55 she will be able to give up work and live on her :

IX. Put the verb from the brackets in the form of the subjunctive mood.

1. If you (bring) me the book, I should have read it. 2. If he didn’t ring me up,
I (not to come). 3. If he (not to write) to me, I shouldn’t have answered him. 4. I
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wish | (have) a tie to match my suit. 5. The doctor suggested that she (have) a long
rest in the Crimea. 6. If | (be) you, I should have apologized to her.

X. Use your own ideas to complete these sentences.

Lolhurtmy arm While ..o
2. Can you wait here While .........ccvoiiiii e
3. Most of the students looked bored during .........ccccovvvviieiieniene e
4. | was asked a lot of qUESEIONS AUIING ..ocvvevvieiiiiie e
5. Don’t open the car door While ...........cceviiiiiiiiii e

XI. Five people talk about their jobs. Match the jobs (1-5) to the people
(a-e) and put the words in brackets into the correct forms.

1 accountant 3 flight attendant 5 teacher

2 postwoman 4 software developer

a Obviously, my work involves ......... (travel) a lot. It can be quite
physically ......... (tire), I enjoy ......... (deal) with customers, except when they
become violent. Luckily this doesn’t happen often.

bIlke......... (work) with figures, but my job is much less ......... (bore)
and routine than people think. The work ......... (involve) a lot of human contact

and teamwork, working with other managers.

c Of course, it involves getting up quite easily in the morning. But | like
......... (be) out in the open air. And I get a lot of exercise!

d You’ve got to think in a very logical way. The work can be mentally
......... (tire), but it’s very satisfying to write a program that works.

e I love my job. It’s very ......... (stimulate) and not at all ......... (repeat):
no two days are the same. It’s good to see the children learn and develop.

XI1. Complete the text with appropriate prepositions.

Rebecca lives in London and works in public relations. She leaves home
work at 7.30 am. She drives __ work. The traffic is often bad and she worries
about getting _ work late, but she usually arrives _ work at around nine. She
finishes work quite late, at about eight. ‘Luckily, I’'m never ill,” she says. ‘I could
never take the time  work.” she loves what she does and is glad to be  work.
Some of her friends are not so lucky: they are _ work.

XIII. Complete each sentence with the correct form of the word in bold.
Sometimes you will need to use a negative form using a prefix ( un-, dis-, de-).

fulfil

a) Becoming Department Head was the ............ of a lifelong ambition.
b)He.......... his role as manager very effectively.

c)lfeel........... in my job because | am not given enough responsibility.
inspire

a) Jack Welchwasan ........... business leader who motivated employees.
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b) He has beenan ............ to the new members of staff.

c) Afteran ............ launch, the new model quickly failed.

frustrate

a) Youcouldseethe ........... building up in the workforce.

b) I find talking to him ............. because he never listens to anything | say.
c)lfeltso............... with their attitude that | decided to resign.
satisfy

a) Women are more ......... with their jobs than men in many countries.
b) Low pay and poor working conditions create ........ workers.

c) Small European countries are at the top of job ............ league tables.
motivate

a) What are the strongest ....... factors in people's lives?

b) Workers become ........... if they work long hours for low pay.

c) What was your ............ for becoming a salesperson?

XI1V. Choose the correct verb in each sentence.

1 Sales staff who are impolite to customers disrupt / damage the reputation of
a company.

2 We are planning to promote / establish branch offices in Singapore.

3 By merging with a US company, we greatly strengthened / maintained our
sales force.

4 Our image has been fostered / undermined by poor after-sales service.

5 Thanks to a new communications system, we are souring / improving
relations with suppliers.

6 A strike at our factory resumed / disrupted production for several weeks.

7 We could not agree on several points so we broke off / cut off talks regarding
a joint venture.

8 The success of our new product launch was resumed / jeopardised by an
unimaginative advertising campaign.

9 In order to gain market share in China, we are building up / cutting off a sales
network there.

10 Relations between the two countries have been endangered / fostered by
official visits and trade delegations.

XV. Read what people talk about their jobs. Think what type of job or
working hours they mean.

1. ’'m Alicia. I work in a public library in the afternoons from two until siX.

2. My husband works in an office from 9 am to 5.30 pm.

3. Our daughter works in a bank from eight till five every day.

4. One week it’s six-t0o-two, the next it’s nights.

5. I’'m David and I work in a café from 8 pm until midnight.

6. My wife works in local government and she can have this job for as long as
she wants it.
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7.1 get in at nine o’clock and go home at five.

8. Our son is working on a farm for three weeks.

9. Our daughter is working in an office for four weeks.

10. I joined the company 10 year ago and I guess I’1l be here for another ten.

XVI. Use the words to complete the paragraph.

raw materials salary social interaction labour
consumer profile status features labour costs benefits
advertisement  taxes styles of management

A company’s marketing department should decide what type of person
will buy their product and have a 1 or description of the consumer
in mind. They can design their advertisements. A good 2 should
describe the 3 or characteristics of the product as well as the 4 or

advantages of buying the product.
The price of a product depends on various factors. Production costs are
affected by the availability of 5 , or workers and the availability of 6
, or the things needed to make the goods. How much the company has to
pay the workers, or 7 , 1S another factor, and also the amount the
government charges the company in8 .

The people who work for a company, or the company’s labour force are
the company’s most important asset. Many different things motivate people to
work, such as 9 , or money, 10 or the position they hold in the
company and society and the opportunity for 11 and to meet other
people. Different people like different things, and the way managers treat
employees, i.e. their 12 can be very important.

XVII. Translate from Russian into English using verbs in Passive Voice.

1.Ypoku ObITH MPUTOTOBIICHBI, KHUTH U TETPAAH YIIOKEHBI B IOPTQEb.
2.Pabora Obla BBINOJHEHA OUYE€Hb XOPOIIIO.

3.Ctatbst nomKHA OBITH MIEPEBE/ICHA K MATH YacaM.

4.IlepeBoj OynieT 3aKOHUEH BOBPEMSI.

5.Korga s npuiia 1omoil, 06e OblIT yKe CBapeH.

6.Ctatbst Oblia niepeBeieHa 06€3 OImMOOoK.

7.Kaury nosnoxwim B mkad.

8. Hac npurnamaroT oceTuTh HOBYIO BHICTABKY.

9. Ux mpocuny NpuHATh y4acTHe B 3TON padoTe.

10. OH roBopHT, 4YTO KOPOOKHU OYyAYT yrakoBaHbl uepe3 20 MUHYT.
11. Bac oxxunarot B cpeny.

12. Ero npocst npuiitu croja.

13. Korna G6yner oTmpaBiieHa 3Ta Tejerpamma?

14. O6 3101 cTaThe MHOTO TOBOPAT.

XVIII. Read and translate the text into Russian. Translate the 2", 3¢ 4t
5™ paragraphs in writing.
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GENERAL CONDITIONS OF SALE

They correspond to «Standard conditions of Sale» in contracts some British
companies.

The amount of information in General Conditions varies from contract to
contract depending on the traditions of the contracting firms and the volume of
delivery.

General Conditions may include, for example, in small orders, such items as
Shipping Specification, Inspection, Guarantee and Claims, Conditions of
Transportation, Force Majeure Circumstances. Arbitration and Sanctions, and are
printed on the reverse side of the order form.

In many standard contracts, however, these items are given as separate
clauses (articles) and General Conditions (Provisions) only comprise the following
information: they may begin with the definition of the date of delivery: «The date
of the Bill of Lading or the date of the stamp on the railway bill, road or airway bill
i1s to be considered as the date of the delivery». Sometimes the definition is
contained in other clauses, such as «Shipping» or «Delivery Datesy.

Also, they may contain indication about the proper law of the contract
applied. For instance, «The Swedish Civil and Commercial Law shall be applied to
Contract» or «The Contract shall be governed by English Lawy». But as a rule it is
given in detail in the clause «Arbitration».

Other items under General Conditions may be:

All taxes, duties and customs duties on the territory of the Sellers country are
borne by the Buyers if they are connected with the Fulfillment of this Contract.

Neither party shall have the right to assign the rights and obligation under this
Contract to any third party without the written consent of the other party.

In case of non — fulfillment or improper by the Sellers of their obligations
under this Contract, the Sellers are to reimburse to the Buyers the losses suffered
by them.

Appendices, addenda and amendments to the Contract are only valid (or shall
be effective) and shall make an integral part of the Contract if made (issued) in
writing and signed by the contracting parties.

All enclosures to the General Conditions as well as to the Contract are
regarded as an integral part thereof.

All negotiations and correspondence preceding the conclusion of this Contract
and pertaining to it become null and void on the date of its signing.

This contract is signed in (the name of the place) on the (the date) in duplicate
(in 2 copies), each in the Russian and English languages, one copy for each party,
both texts being authentic from (or comes into effect as on) the date of its signing.

IHosicHeHHs K TEKCTY

amount of information — o6beM uHpOpMaLUN

volume — o6vem

items — mokazarenu

to be printed on the reverse side — neuaTaercs Ha 000POTHO CTOPOHE 3aKa3a
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the definition of the date delivery — onpenenenne natel mocTaBKu
addenda and amendments — u3MeHeHHs TOITPABKU

Bill of lading — xoHOCaMeHT

to become null — tepsirot crty
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Ipunoowcenue Nel
JJEKCUYECKHUE KOHTPOJIbHO-USMEPUTEJIBHBIE MATEPUAJIBI

Jlekcuueckue KOHTPOJbHO-U3MepuTesbHbie Matepuaibl (JIKMUM) npenHazHaveHbI
JUIs TIPOBEPKU 3HAHUN CTYJICHTOB B KOHIIE ceMecTpa (€C/IM TUCIMITIMHA 3aBEpIIacTCs
TOJILKO 3a4€TOM) WJIM Ha DK3aMEHAIIMOHHOW CECCHH, CCIIU JUCIUILINHA 3aBEpIIacTCs
9K3aMEHOM. J[JIs1 OIlEHKH HaBBIKOB MOHOJIOTHUECKON pedYH CTYACHTOB IIpEIaracTcs
clIeytoniee:

1) CIIMCOK JIEKCHYSCKOTO MHHUMYMa T10 KaXI0H M3 POHICHHBIX TEM;

2) TpY TEKCTa JIJIs TIepecKasa,

3) BOMPOCHI JJIsI KOHTPOJISI HABHIKOB MOHOJIOTHUECKOM pEeYH CTYICHTOB.

3aiaHus NpeIaraloTcs CTYJACHTaM B BHJIC OT/ICIBHBIX OWJICTOB.

JleMOHCTpanys 3HAHUN JICKCHUCCKUX CIUHMII (3 TEMAaTHYEeCKHUX CITHCKA CJIOB)
MIPOBOUTCS O€3 JIOMOIHUTEIIBHON BPEeMEHHOM 11O ITOTOBKH.

[lepecka3bl TEKCTOB TOTOBSTCS CTYJACHTAaMH CaMOCTOSTEILHO B  paMKax
BBITIOJTHCHHS JIOMAIIHero 3anaHus. HeoOxomumo moarotoButh He MeHee 20
NPEJIOKCHHUH 10 KAKIOMY U3 TPEX MPEICTaBICHHBIX TSI TIEPeCcKa3a TEKCTOB.

Uro KacaeTcsi KOHTPOJS HABBIKOB MOHOJOTHYECKOW pEYd CTYIACHTOB, TO
11eJIecCO00pa3Ho JaBaTh 2—3 MUHYTHI Ha MOATOTOBKY OTBETAa HA IMOJyYEHHBIH BOIPOC.
[Tocme BBICTYIUIEHWS CTYACHTAa MOXKHO 3aJaTh BONPOCHI IS JOIOJHECHUS
BBICKA3bIBAHUS M KOPPEKTHUPOBKH JICKCUYECCKUX U TPAaMMaTHUSCKHUX OITHOOK.

Bce 3amaHus TMO3BOJISIOT ONPEACIHMTh, HACKOJIBKO CTYACHT OCBOWI JICKCHKY,
IpaMMAaTHKY ¥, KOHEYHO, ITOKA3bIBAIOT YPOBEHb HABHIKOB MOHOJIOTH YECKOM PEYH.
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JEKCUYECKU MUHUMYM
LESSON 1. «<KAPPLYING FOR A JOB»

. TIOJIaTh 3asBJICHUE Ha PaboTy

. IPOXOJUTH coOeceIOBaHME

. yoexxaaTh

. 3aIIOJIHATH AHKETY / OJTaHK 3asBKH

. COBET

. KpaTKuu

. (hakTHIeCcKuit

. TIO/ITTHCH

. TIOTYCPKUBAHHE

10. sxupHBIN mpUdT

11. 3arosoBok

12. BeLIEIATD

13. Texymas pabdora

14. noxaTp pyku

15. mecTHOE GIOpO KOHCYJIBTUPOBAHUS IO BOIPOCAM Kaphepbl
16. sneraHTHBIN

17. ymectHO, O Aemry

18. mopoi#i, mepuoIuIecKu, HHOTIa

19. mpoTuBOpEUNTH

20. coput

21. nepebuBaTh

22. KpUTHKOBATh MPEAbIAYIINX paboToAaTeNeH
23. TIOKOPHBIN

24. ¢ yBa)KCHHEM OTHOCUTHCS

25. MOJIJIOBUTh, COUTH C TOJIKY

26. IpUBUJIETHSI, IIOTHI

27. caMOHaIEIHHBIN

28. OTTAJIKMBATh, OTITYTUBATH KOTO-THOO
29. MOJTHOE CJIOBEUYKO

30. mUChMO, KOTOPOE OTITPABIISAETCS TOCIIC JCIOBOM BCTPEUH
31. npuHUMAaThH

32. mepCreKTUBbI

33. UMeTh MPEKPACHBIC OT3BIBHI

34. xopoias pabodasi 00CTaHOBKA

35. TOKHOCTHOE JIUIIO

36. cBs3U

37. yBOIUTH

38. kanmenspckas padboTa

39. KOHEYHBII CPOK

40. TpynoBoe cornamieHue

O©CoOoO~NO OIS, WN -
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LESSON 2. «PRODUCT DEVELOPMENT AND PLANNING»

P OoO~NOoO Ok WwWwNPE

. OIIEJIOMJISIONINHN

. pa3BUTHE MPOU3BOJICTBA

. 4YTO-I100 TepeielaHHOe, TPUCTIOCOO0TICHHOE
. MoAU(UKALIMS, BUIOU3MEHEHUE

. HOBOBBEJICHUE, HOBIIIECTBO

. IaTeHT

. KpYITHBIN ITPOU3BOIUTEID

. IEPCIIEKTUBHBIA MPOIYKT

. Hepa3yMHas LieHa

. HEIOCTaTOYHBII, HE COOTBETCTBYIOIIMI TPEOOBAaHUAM
. IOAaTh 3asBJICHUE HA MTATEHT

. (31.)0aronpusITHbIC PHIHOYHBIC YCIOBUS

. CTaThb MOJIHBIM

. OBITH MPUTATATEIBHBIM JIJIS1 IOKYyTIaTENIeH

. 3aBEPIIUTH UCCIICIOBAHUE

. IpOAAaBaTh

. c1abble METO/IbI TIPOJIAXK

. 3AMEHHTH CYIIECTBYIOIIUNA MPOAYKT

. BBIBOJIUTH YTO-JTMOO0 HA HOBBIM PBIHOK

. pacIIMpEeHNEe JTUHENKH MPOTYKTOB

. TOOUTBCS / MOTYYUTh NPUBSA3AHHOCTH K OpeHIy
. HAMEpEHUs, CTPEMIICHHS

. BIIOCJIEZICTBUH, TIO3/IHEE, MT03KE

. BHAYUTEIBHBIN BKJIa/

. CUCTE€Ma OTCECUBaHUS HUeH

. LIEJIEBOU PBIHOK, LI€JIEBasi ay IUTOPUS

. OBITH COBMECTHMBIM C YEM-JINO0

. OXBaTbhIBATh

. I3TOTaBIUBATHCA B OTPAHMUYEHHOM MacIiTabe
. B OTHOIIICHUH YET0-T100

. XOpO1I0 Moi00paHHas cpejia npoax

. 3aIlyCTUTD MOJTHOLIEHHYIO IPOTpaMMy
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LESSON 3. «tUNEMPLOYMENT»

1) 6e3paboTuia

2) HEpaBEHCTBO

3) 6e1HOCTH

4) ycuneHHas (TOBBIIICHHAS ) MEXKYHAPOIHAST KOHKYPCHIIUS
5) orpaHUYMBaTH CIIOCOOHOCTD MPABUTEILCTB PEArMpOBaTh HA YTO-THOO
6) cripaBeUTMBO pacIpeesaTh OOraTcTBa

7) Gpocath BBI30B

8) yueTBepsATh

9) 310ynoTpediieHne HAPKOTHKAMH

10) Bo3yarath BUHY Ha 4TO-THOO

11) yTBepKaaTh

12) u30bITOK HEKBATU(DHUITUPOBAHHON pabOYeH CHUITBI
13) co3maBaTh CIIpoC Ha YTO-THOO

14) moBBIIATH TPOU3BOAUTEILHOCTD

15) nepenoaroropka paboumx

16) ¢uHaHCHpOBATH

17) uMeroIuiics B HAJTMYUH, TOCTYITHBIN

18) OBITH BBIHYKICHBIM

19) cokpaTuTh pacxoibl

20) KOMIICHCUPOBATh YTO-THOO

21) oueBUAHOE pEIICHUE

22) 3apaboTaTh MPOKUTOUHBIH MUHUMYM

23) HEeJ0CTAaTOYHBIN CIIPOC

24) Kypchl IepernoIroTOBKH

25) xopolio oriaunBaeMas pabora

26) OBbITh HEJOBOJBHBIM

27) mocobue 1o Oe3paboTtuile

28) 3aciTy’)KMBaTh JIYYIICH OIIATHI

29) HeOIaronpusaTHO, OTPUIIATEIIHHO

30) pa3BayUTHCS

31) cpennwuii ypoBeHb 0€3pabOTHIIBI

32) c nmopa3uTeIbHON CKOPOCTHIO

33) noaMTHKa rocy1apCTBEHHBIX PAcX0JI0B

34) nporBeTarth 3a cueT

35) pesepB HeKBaTH(PHUIIMPOBAHHOM paboUeii CHIIbI
36) Beaymmii K / CHOCOOCTBYOIINI COBEPIICHUIO MIPECTYIJICHUIA HA ITOYBE HEHABUCTH
37) ¢ TOYKH 3peHus

38) mocrosiHHas paboTa

39) BpemeHHas paboTa

40) paOOTHHUK C TTOJIHOW 3aHATOCTHIO

41) MOCTOSIHHBIN COTPYAHUK / COTPYAHHUK HAa TOJOBOM KOHTPAKTE
42) pacxo.isl

43) moJyYuTh OIPOMHBIH T0XO0]T

44) nernacHoe TpeOoBaHUE
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